
 
 
 
 
 
 
Recruiting and Advertising for CSRC Position  
(Information adapted from the Hiring a Recreation Professional Toolkit; SPRA & SARP; 2015) 
 
1. Recruiting 
The Steering Committee must be given an opportunity to provide input on details of the advertisement, including 
qualities of a candidate that they would recommend for the CSRC position. 

 
2. Advertise the Opportunity  
Getting your job posting to the right people will be the key to your success in recruiting a suitable candidate.  
Qualified candidates can be found:  

• Within the organization and community 
• Other communities  
• Other Provinces  
• The Private or Non-Profit Sector  

 
The Job Advertisement: The job advertisement should highlight the responsibilities of the position and include 
information from the job description that is presented in a way that will appeal to prospective employees. This can be an 
effective tool in marketing the organization. Be sure to include the following:  
 
Job Title: Include the title of the open position. Job titles help communicate the scope of responsibility.  
Position Description: Outline the key duties of the position and make it exciting. This will assist prospective candidates in 
learning about the position.  
Knowledge, Skills and Abilities: What skills, academic/education and related work experience is expected for the 
position.  
What the organization offers: Highlight what separates your organization or community from the others, and entice 
someone to want to apply.  
Salary: Mentioning salary is important and may save the hiring committee valuable time. If salary and a benefit package 
are competitive, it may help to attract qualified candidates.  
Respond to: Include contact names, phone numbers, physical and email addresses for candidates to obtain more 
information or to submit an application. Be consistent with this information and have one primary contact.  
 
3. Where to Advertise  
Advertising can be expensive so choosing a location to advertise from is important. Consider the following:  
 
Newspapers & Radio: Local and regional newspapers and radio stations 
Websites: Posting the position on the SPRA and S.A.R.P. website and the Municipal, RM or Band website  
Job Sites: Provincial sites like (www.saskjobs.ca) is an excellent way of reaching a wide range of people  
Publications: Posting positions through a newsletter, brochure or other promotional materials, or perhaps another 
organization’s news bulletin  
Word of mouth: Talk to people in other communities, recreation departments, or your local community organizations  
Post-Secondary Institutions: Saskatchewan Polytechnic, University of Saskatchewan and University of Regina or Regional 
Colleges  
Social Media: Facebook and Twitter  
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